
Join your peers at this one-of-a-kind,  
FP&A-exclusive event to define what’s next.

ARE YOU READY FOR  
THE FUTURE OF FINANCE?

YOU’VE FOUND YOUR PEOPLE.

REGISTER NOW
www.FinNext.org
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The future of FP&A is evolving.
It’s now more important than ever to develop a top-notch FP&A 
skillset that will guide your professional path and bring your 
organization to the next level of success. FinNext 2019 is the place to 
bring your challenges and take home results. You’ll meet like-minded 
FP&A professionals who are just as passionate about finance as you 
are and exchange solutions with peers from various industries.

What will you discover at FinNext 2019?

“FinNext 2019 is for anyone that’s 
interested in learning what the future 
of FP&A holds. If you have questions, 
if you’re curious, then this is for you.”

– CHRISTOPHER WARD 
Manager, Financial Analysis  

Capital One
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SCHEDULE AT-A-GLANCE

SUNDAY  |  March 17

11 a.m.-3 p.m.
Pre-Conference  
Master Class 

11 a.m.-6:30 
p.m.

Registration 

3:30-5 p.m. FP&A Roundtable  
(RSVP Required)

5-6:30 p.m. Welcome Reception 

7 a.m.-5 p.m. Registration 

8 a.m.-6 p.m. Tech Lounge Open

8-9 a.m. Breakfast  

9-10:15 a.m. Opening General Session 

10:15-11 p.m.
Tech Lounge Refreshment Break 
& Solution Showcase

11 a.m.-12 p.m. Session Block #1

12-1:15 p.m. Lunch

12-1:15 p.m. Tech Lounge Refreshment Break 
& Solution Showcase

1:15-2:30 p.m. Session Block #2
>  1:15 - 1:45 p.m.  

1st 30 minute session block
>  2 - 2:30 p.m. 

2nd 30 minute session block

2:30-3:15 p.m. Tech Lounge Refreshment Break 
& Solution Showcase

3:15-4:15 p.m. Session Block #3

4:15-5 p.m. Pecha Kucha*

5-6 p.m. Evening Reception 

TUESDAY  | March 19

7 a.m.-1 p.m. Registration

8 a.m.-10:45 a.m. Tech Lounge Open

8-9 a.m. Breakfast

9-10 a.m. Tuesday Keynote

10-10:45 a.m.
Tech Lounge Refreshment Break 
& Solution Showcase

10:45-11:45 a.m. Session Block #4

11:45 a.m.-1 p.m. Lunch 

1-2:15 p.m. Closing Keynote

 MONDAY  | March 18

*WHAT’S A PECHA KUCHA?
Think speed dating, but for finance 
presentations. Listen to focused,  
fast-paced, 7-minute sessions on 
key tips and tricks, and vote for 
your favorite hack.

We’ve put together a jam-packed agenda of sessions, keynotes and networking events 
so you can make the most of your time at FinNext 2019 – all in just two and a half days.

Register Now
www.FinNext.org

*As of 1/9/19. Schedule and Sessions are subject to change.



PRE-CONFERENCE

Data Visualization: Maximizing Your Impact
Sunday March 17 | 11 a.m.-3 p.m.
Lunch is included

Data visualization is more than just colors on numbers. It is the last 
step of your analytics process that will convey your findings to your 
stakeholders for actions.

The choice of media (interactive dashboards, electronic documents, 
highly detailed charts etc.) must be adjusted to your audience to 
ensure understanding, focus and fast actions. At the same time, 
production and delivery must be streamlined to enable frequency 
without hindering daily tasks performance. Finally, as good 
visualizations often lead to more questions, how can you  
anticipate inquiry needs as you build them?.

Can’t wait to start the FP&A learning?  
Arrive early for a Pre-Conference Master Class.

In this workshop you will learn:
- How to select the right visualization

- How to prepare data for easy production

-  How the visualization production 
process can be scaled

-  How to deliver advanced visualizations 
at zero to no cost.

Price: $350*
*Team pricing is available for two or more 
Corporate Practitioners from the same 
employing company. Please contact Justin 
Barch at jbarch@afponline.org to learn more.

Instructor: GAUTHIER VASSEUR
CEO and President
Datawise Academy
Executive Director

Fisher Center for Data Analytics at 
Berkeley, Haas School of Business
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KEYNOTES

Enterprise Decision-
Making: Adapting to 
Succeed in a Digital Era
So many enterprise innovation efforts 
fall short, not because innovation is 
bad, but because companies can be 
bad at making decisions and because 
the gap between insights and decision-
makers can be very wide. Tricia explains 
why enterprises need a “Department 
of the Unknown” to bridge the gap and 
make sure insights from the frontlines 
make it to the decision-makers. She 
outlines the central role that data and 
design play in this work and offers a 
new framework that allows enterprises 
to create a shared language that 
aligns designers, data scientists, and 
researchers, and enables leaders to 
make the right decisions for the future 
of their business.

Leveraging Data Analytics 
to Drive a Collaborative 
Workplace Culture
Call it the paradox of the connected workforce: 
If it is easier than ever to connect with others 
then why is it so challenging to collaborate 
and get things done? Much of our time is 
spent communicating with others in meetings, 
on the phone and via email, yet we often 
have little return to show for that substantial 
investment. Data shows that employees are 
suffering from collaborative overload, while 
many top performers often do little to help 
their colleagues. At the same time, developing 
a strong workplace culture is still viewed as 
more of a mystery than an established practice 
supported by analysis and insights.  
Reb Rebele shows how organizations can use 
data and analytics to create and support a strong 
collaborative culture that drives greater results.

Our stellar Keynotes highlight cutting-edge ideas, so you can 
bring out-of-the-box solutions back to your organization. 

TRICIA WANG
Co-Founder, Sudden Compass

Global Tech Ethnographer

REB REBELE
Researcher, Wharton People Analytics

University of Pennsylvania
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Digilogue: The 
Convergence of Digital 
and Analogue
As some organizations careen recklessly 
into the digital future, others are being 
left behind. Smart companies, are 
however, realizing there is an important 
middle ground – the Digilogue - a place 
where digital and analogue converge, 
where progressive ‘digital’ strategies 
satisfy the mind while the old fashioned 
‘analogue’ practices sooth the heart. 
Global futurist and innovation strategist, 
Anders Sorman-Nilsson provides 
attendees with an appreciation of the 
components of the business that simply 
cannot go digital, while providing 
strategies for driving seamless change 
inside your organization by designing 
journeys of constant adaptation.

ANDERS SORMAN-NILSSON
Author

Global Futurist &  
Innovation Strategist
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This year’s content is categorized into three dimensions to give you the 
well-rounded skills you need to succeed as an FP&A professional.

Get a sneak peek into each track.

FINANCIAL ACUMEN TECHNOLOGY & DATAPERSONAL & TEAM 
EFFECTIVENESS

EDUCATIONAL BREAKOUT SESSIONS

Content in this dimension emphasizes how 
FP&A translates corporate business strategy into 
a financial plan, and supports the enactment of 

that plan through resource allocation.

Content discussed within this dimension focuses 
on how technology enables new capabilities for 
individuals and teams, and how companies are 

making the transformation journey.

The content presented in this dimension supports the 
continued development of FP&A practitioners as the 

trusted advisors to the business by building credibility, 
partnerships, and effective communication channels.

“There is such a breadth of knowledge, sessions and 
discussions, there is so much to learn in one place.”

– GEETANJALI TANDON
Global IT Finance Lead

Bayer Crop Science

https://finnext.afponline.org/conference-program/content-dimensions


FINANCE DISRUPTED: HOW TO PREPARE 
FOR WHAT COMES NEXT
Today’s rapidly changing business environment 
requires finance to address disruption head-on or 
risk being left behind by more nimble 
competitors. Leading CFOs are taking an in-
depth look at the future of finance to achieve 
transformation. They’re focusing on leveraging 
disruption and creating opportunities for 
competitive advantage and growth, while also 
partnering with the business in deeper and more 
impactful ways. This session uncovers the CFO’s 
agenda for potential disruption, looks at the 
future of finance—extreme automation’s impact 
on finance operations, shifting insights and 
analysis capabilities, changing skills and talent 
strategies - and explores real life examples of 
companies that have turned their visions for the 
future into reality.

BEING A FINANCE BUSINESS PARTNER 
TO A DIGITAL ORGANIZATION
Every company is a digital company, regardless of 
industry. This requires each part of the business to 
have an IT strategy to execute their plan and make 
investments that reinforce the company architecture. 
It can be challenging to value, explain and forecast IT 
expenses. How these decisions are made, and who 
has a seat at the table, requires IT and finance to 
form strong working relationships with each other 
and the business. In this session hear about 
experiences creating a successful partnership 
between finance and IT during their technology 
transformation.

DO THE MATH: HOW THE RIGHT  
METRICS CAN CHANGE THE GAME
As AI and ML get increasing attention and 
budget, there is still plenty of opportunity for 
FP&A professionals to leverage available data 
and simple formulas to provide understandable 
and actionable metrics that drive greater 
profitability. Two companies in different 
industries – a $16 billion retailer and a global 
semiconductor company – did just that by 
refocusing decision-makers on priority challenges 
to deliver transformational improvement. Attend 
this session to learn how some metrics can 
be misleading and how they can be updated 
to become more relevant and impactful; and 
how matching performance metrics with what 
decision-makers need to know, when they need 
to know it, can create game-changing results.

EDUCATIONAL BREAKOUT SESSIONS

FINANCIAL ACUMEN
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See Full List of Sessions

https://finnext.afponline.org/conference-program/list-of-sessions
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LEVERAGING THE ART OF POLITICAL 
CALCULUS TO INFLUENCE PEOPLE  
AND DECISIONS
FP&A practitioners are typically hardwired  
to build compelling business cases to support 
recommendations around strategic direction, 
operational execution, and the optimal usage  
of limited resources.  While the “right” decision 
seems perfectly logical, organizational decision-
making involves highly complex, interdependent 
and opaque series of interactions that often 
challenge conventional wisdom. Hidden agendas, 
competing priorities, culture, organizational 
structures and personalities all impact  
decision-making. Join this session for an 
exploration of strategies you can use to  
navigate this environment.

HP INC. DEVELOPS “PEP” TO BUILD THE 
FUTURE FINANCE/FP&A WORKFORCE
When the old HP split in November 2015, HP Inc. 
identified an urgent need to redefine its finance and 
FP&A talent development framework. The program 
that emerged is called PEP, or People Experience 
Program. PEP is designed to adapt the HP finance 
function to its changing role, as well as the 
introduction of new technologies. This new 
framework supports the finance career experience 
through select global finance initiatives, while 
considering the “what” (competencies) and “how” 
(skills) professionals must master to become top 
performers.   From the HP Inc. example and 
supporting research by The Hackett Group, 
understand the forces reshaping the finance talent 
profile, and the emerging digital skill set FP&A 
professionals must acquire to be successful in this 
new environment.

BUILDING A TOP PERFORMING  
GLOBAL FP&A TEAM
Building a top-performing analytical team in a 
global footprint demands not only a different 
communication approach, but also a progressive 
management style. Whether you currently 
manage a global team of FP&A professionals or 
envision yourself being in a position where you 
will one day be directing a remote team of highly 
analytical individuals, this session provides you 
with actionable insights and practical knowledge 
to help you to align your global team while 
keeping them motivated and ready to deliver on 
the challenges of forecasting accurately.

PERSONAL & TEAM EFFECTIVENESS

EDUCATIONAL BREAKOUT SESSIONS

See Full List of Sessions

https://finnext.afponline.org/conference-program/list-of-sessions


THRIVING IN THE DIGITAL AGE:  
DRIVING BUSINESS TRANSFORMATION 
THROUGH FP&A
Digital transformation can seem overwhelming 
and fraught with risk: determining the best way 
to execute your plan, completing current 
responsibilities while creating an entirely  
new way to do business.  Glean insights on 
managing competing priorities from other 
companies in this interactive panel discussion.  
Learn how FP&A leaders from Massachusetts 
Medical Society, Southern New Hampshire 
University and Hunter-Douglas spearheaded 
enterprise digital business transformation 
initiatives and successfully implemented projects 
involving process redesign and automation, 
enhanced modeling and planning capabilities, 
advanced predictive analytics, improved  
business partnering and created better  
strategic alignment. 

BEING AGILE UNDER A WATERFALL 
UMBRELLA: SUCCESSFUL PROJECT 
MANAGEMENT FOR FP&A
Taking a project management approach to 
determine the success of an FP&A initiative for 
planning, consolidation, reporting and analysis is 
possible with the new Agile Waterfall Hybrid 
methodology for Enterprise Performance 
Management (EPM).  Projects combine a modern 
Agile framework with a more traditional Waterfall 
overlay or “umbrella.”  Attend this session for a 
high-level overview of the pros and cons of pure 
Waterfall and Agile and learn why neither is optimal 
for EPM. Explore the benefits of the Hybrid 
approach, as well as the potential negatives, and 
examine why Scrumban is the recommended Agile 
method to use for EPM.

INTEGRATING A DATA  
THINKING FRAMEWORK
In today’s fast-moving world, organizations do 
not have time for six-month research cycles and 
200-page PowerPoint presentations. Keeping 
pace with highly networked customers requires 
integrating qualitative and quantitative data 
to generate customer insights that are both 
holistic and scalable. This mini  workshop 
introduces participants to Sudden Compass’s 
Integrated Data Thinking©, a new practice for 
data-first organizations to enable employees to 
generate actionable insights in rapid iterative 
cycles. Participants are led through a hands-on 
exercise to learn the Integrated Data Thinking 
Framework©, a tool for navigating the difference 
between optimization and discovery-level work 
with data, and to assess where current data 
efforts are being invested.

TECHNOLOGY & DATA
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EDUCATIONAL BREAKOUT SESSIONS

See Full List of Sessions

https://finnext.afponline.org/conference-program/list-of-sessions
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CAMPFIRE SESSION
An expert begins by presenting an idea 
to the audience. After this brief intro, the 
shift focuses to the audience broken out 
in roundtables. Exchange ideas with your 
table, then join the bigger conversation with 
the entire group, led by the presenter.

CASE STUDY 
Analysis of persons, groups, events, decisions, 
periods, policies, processes, or other systems that 
present a problem followed by a path or 
resolution. 

EXPERT PANEL
An informed discussion and/or debate on a 
topic by up to three people with contrasting or 
complementary points of view, moderated by 
a chairperson, with time reserved for audience 
participation, questions, and comments.

INTERACTIVE DISCUSSION/ROUNDTABLE 
An experienced facilitator or pair of facilitators 
leads a group discussion with a clear focus that 
addresses identified subject matter. Knowledge is 
shared from both facilitators and the session 
attendees.

PECHA KUCHA
Think speed dating but for educational sessions. 
These focused, fast-paced seven-minute sessions 
may include a maximum of twenty images of 
slides.

THOUGHT LEADERSHIP SERIES
Short, carefully prepared talks focused on 
strategies, processes or techniques that impact 
finance practitioners or the industry, foster learning, 
inspire or support personal development. This 
twenty-minute talk is then followed by five to ten 
minutes of audience Q&A.

WORKSHOP
This facilitated discussion features in-depth 
knowledge sharing that utilizes audience activity 
and practices to deliver the content being 
presented. Activities may include organized 
individual or group work to deliver subject 
matter being discussed.

LEARNING STYLES
Everyone learns differently. That’s why we’re offering a variety of session formats to 
cater to a spectrum of unique learning styles. 

AFP AWARE
The AFP Aware Community Service Project at FinNext will be 
Clean the World. FinNext attendees will have the opportunity 
to assemble hygiene kits that will be distributed in the Las 
Vegas community. There will be a packing station set-up in the 
main hallway at conference. In between sessions, feel free to 
stop by the station and pack as many hygiene kits as you’d like!

https://finnext.afponline.org/general-info/afp-aware
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SPONSORS

BRONZE SPONSORS

GOLD SPONSOR

by

https://finnext.afponline.org/finnextsponsors/event-sponsors-2019
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PRICING

By February 8, 2019 After February 8, 2019

AFP Member $945 $1,045

AFP Non-Member $1,340 $1,440

Team Registration is available.  
Please contact Justin Barch at jbarch@AFPonline.org.

If you are not a current AFP member, the non-member rate includes one year 
of membership in addition to your FinNext registration.

REGISTRATION

 THREE WAYS TO REGISTER
Online: www.FinNext.org

Fax: 301.907.2864 (Credit card payments only)

Mail:  AFP, P.O. Box 64714, Baltimore, MD 21264  
(Check payments)

>  Printable registration form located at  
www.FinNext.org

>  The Early Deadline for special pricing is  
February 8, 2018

 WHERE TO STAY

SLS LAS VEGAS
2535 Las Vegas Blvd. South 
Las Vegas, NV 89109

> Book Your Room Today

 GETTING HERE

McCarran International Airport is the best 
airport to fly into for FinNext. Las Vegas is 
an easy destination to travel to as they offer 
several flight options year-round and flights 
from most airline carriers 

 CREDITS

Need an added bonus? You can earn up to 
15 FP&A and CTP/CCM and CPE continuing 
education credits at FinNext. Credit is earned 
at the rate of one credit per 50 minutes of 
educational session time, including questions 
and answers. 

To report your credits after participating in 
sessions, you will need to manually enter that 
information into your Online Recertification 
record at www.AFPonline.org/Recert. 

The deadline for the group housing 
rate is February 14, 2019. You may 
also contact the hotel directly at 
702.761.7000 to make a reservation.

This year, we’ll be located at the SLS Las Vegas.

REGISTER NOW

https://finnext.afponline.org/registration/register
https://finnext.afponline.org/hotel-and-travel/las-vegas-attractions


ABOUT AFP®
The Association for Financial Professionals (AFP) is the professional 
society committed to advancing the success of its members and their 
organizations. AFP established and administers the Certified Treasury 
Professional and Certified Corporate FP&A Professional credentials, 
which set standards of excellence in finance. Each year, AFP hosts the 
largest networking conference worldwide for over 6,500 corporate 
finance professionals.

4520 East-West Highway | Suite 800 | Bethesda, MD 20814

T: +1 301.907.2862 | F: +1 301.907.2864 | www.AFPonline.org

AFP, Association for Financial Professionals, the AFP logo, Certified Treasury Professional, CTP, the CTP logo, Certified Corporate FP&A 
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SEE YOU AT


