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2010 AFP WEBSITE ADVERTISING RATES
	 3 mos.	 6 mos.	 12 mos.

AFPvote	 $19,500	 $35,100	 $62,400

AFP Topic Pages	 $7,500	 $13,500	 $24,000

White Papers (White Papers are posted on the AFP Website for one year)			   $3,000

Advertise on AFP’s electronic resources to get in front of thousands of 
new customers. Contact the AFP sales department at 301.961.8833.

Electronic Newsletter ADVERTISING RATES

Online Headlines (U.S. Version)

Accounting and Financial Reporting,  
Careers in Finance, Payments, Risk!  
and Women in Finance

Text Message Advertisement
Fifty-word description of your product or  
service with a link to your Website.

	 3 mos.	 6 mos.	 12 mos.

Top Placement	 $19,500	 $35,100	 $62,400

Center Placement	 $13,000	 $23,400	 $41,600 

Lower Placement	 $9,750	 $17,550	 $31,200 

Advertisement
300 x 250 pixel (Medium Rectangle) or 160 x 
600 pixel (Tower) files with animation. GIF or 
JPG files required.

	 3 mos.	 6 mos.	 12 mos.

Medium Rectangle Ad	 $19,500	 $35,100	 $62,400 

Tower Ad	 $16,250	 $29,250	 $52,000 

Co-Branding
Secure rights to co-brand Online Headlines for 
delivery to your clients.

	 3 mos.	 6 mos.	 12 mos.

Co-Branding	 $24,000	 $43,200	 $76,800 

For information on international  
editions, contact the AFP sales  
department. Pricing starts at $4,875.

Vertical Ads		 Horizontal Ads

Full Page Size (Advertorials only)		

8.5” x 11.0”	

Half Page Size		 Half Page Size

3.5” x 9.75”		 7.5” x 5.0” 

Third Page Size		 Third Page Size

2.25” x 9.75”		 7.5” x 2.75”

	 3 mos.	 6 mos.	 12 mos.

Full Page (Advertorial Only)	$13,500	 $19,500	 $30,000

Half Page	  $7,500	 $13,500	 $24,000 

Third Page	 $4,500	  $8,100	  $14,400

Ad Format
PDF Files–Save files as Adobe PDF “smallest 
files size setting” for displaying on the web 
and e-mail distribution.

Links–Please advise AFP’s sales department if 
your ad should include a link.

Co-Branding
Secure rights to co-brand e-newsletter(s) for 
delivery to your own clients.

	 3 mos.	 6 mos.	 12 mos.

Co-Branding	 $11,250	 $22,500	 $45,000
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hits and more than 160,000 
unique sessions per month  
occur on AFP’s Website  
www.AFPonline.org.

Ensure your brand dominates the visual landscape of finance and 
treasury professionals worldwide who turn to AFP for the latest 
information. AFP’s Website and newsletters offer industry-leading 
resources and content in areas such as Bank Relationship Management, 
Payment Resources, Supply Chain Management, Career Services, Risk, 
Liquidity Management and more.

3.5M
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Payments
June 2008

On the technical front, AFP has written letters in support of earlier ACH debit post-

ing times and NACHA’s business check conversion rules. Meanwhile, standardized 

remittance data might be included in wire transfers, according to a proposal by the 

Federal Reserve and The Clearing House. On the international front, last month the 

transition to TARGET2 was completed and the UK Payments Council has published 

a strategic plan for payments innovation.

AFP—Your Daily Resource

Continued on page 2 Continued on page 2

AFP supported a proposal by the Federal Reserve Board to change the posting time for ACH 

debit transfers to 8:30 a.m. Eastern Time (ET) to coincide with the posting of ACH credit 

transfers. Currently, ACH credits processed by the Federal Reserve Banks’ FedACH service are 

posted at 8:30 a.m. ET, while ACH debit transfers are posted at 11:00 a.m. ET. 

In a May 27, 2008, comment letter, AFP recommended that the Federal Reserve implement 

the earlier ACH debit posting time for the following reasons: 

Earlier and simultaneous posting times for ACH credits and ACH debits improves the ef-

ficiency of the cash positioning process for corporations and other organizations. 

Increased intraday liquidity for financial institutions will help reduce the incidence of late-

day wire transfers caused by financial institutions managing their daylight overdraft positions. 

AFP explained that most companies establish their cash positions early in the morning. 

Timely information about available funds is critical to efficient and cost-effective cash position-

ing processes for both borrowers and investors. Companies that miss a borrowing or invest-

ment redemption deadline might not have sufficient liquidity or they might incur increased 

interest expense to obtain funds. 

Companies with excess cash to invest may receive lower interest rates on investments that 

are not made on a timely basis in the morning. Some companies are required to maintain 

large-dollar balances as a cushion to mitigate the risk of later ACH debits and avoid costly 

overdrafts. The proposed alignment of ACH debit and credit posting times will enable busi-

nesses to accurately establish cash positions early in the day. 

The increased incidence of late-day wires caused by financial institutions managing their 

daylight overdrafts has also created inefficiencies in AFP members’ management of corporate 

financial transactions. 

AFP Supports Earlier 
Posting Time for ACH Debits
Arlene S. Chapman, CTP

Fedwire and CHIPS 
Announce Plans to 
Provide Remittance 
Data with 
Wire Transfers
Arlene S. Chapman, CTP

The Federal Reserve Banks and The Clear-

ing House Payments Company—operators 

of Fedwire and CHIPS—announced on May 

13 that they will expand their wire transfer 

formats to include standardized remittance 

information for business-to-business pay-

ments. AFP has been urging the wire transfer 

operators to include remittance information 

with wire transfers so that payments can be 

applied efficiently to the correct accounts 

and processed straight through to corporate 

accounts receivable systems. 

The new message format will have the ca-

pacity to provide companies with remittance 

detail to apply payments for 25-30 invoices 

in a single wire transfer. The data could be 

translated into a variety of popular formats, 

including the EDI STP 820, the global XML 

ISO 20022 and certain proprietary or human 

readable formats. 

The enhanced message format will be 

available by the fourth quarter of 2010. It 

will be implemented in conjunction with 

a global expansion of the wire transfer 

payment message needed to comply with de-

mands by regulators for greater transparency 

in international transactions. The expanded 

format will have sufficient capacity to 

include originator and beneficiary informa-

tion for correspondent banking transactions 



AFP’s Directory of  
Service Providers

Want AFP’s 30,000-
person community 
to know who you 
are, what you offer 
and how to contact 
you? Get in front of 
potential clients by listing your company on AFP’s 
Directory  of Service Providers on www.AFPonline.
org. This tool is fully accessible on the AFP 
Website. Listings are complimentary for Annual 
Conference exhibitors, sponsors and advertisers. 

AFP’s Topic Pages

Topic pages are an 
excellent resource for 
AFP’s audience to look 
for the latest news in 
the finance industry, 
with more than 1,000 
views per month. Place 
a skyscraper ad that links to your company’s 
web page and raise awareness by promoting 
your company as a key resource for financial 
professionals.

AFPvote

The AFPvote feature 
promotes your company 
on the AFP Website. 
Your company name 
will display on the AFP 
Website homepage, 
all issues of Online 
Headlines (e-mail and on the Web), the AFPvote 
results pages and the AFPvote results archive 
page. Together, these pages are viewed over 
160,000 times a month. 
 

White Papers

AFP now offers your 
company’s white paper 
to be advertised on 
our Website. Deliver 
your content directly 
to over 300,000 finance 
and treasury decision 
makers while they are researching solutions. And 
Website visitors can also find your white paper 
via the search feature.

SOLD 
SOLD

Electronic Advertising

Raise awareness, generate interest and drive traffic to your Website—post a 
white paper, place an ad, company description and logo on AFP’s Website.



Online Headlines

AFP’s weekly e-newsletter, 
Online Headlines, is a 
member benefit and 
is sent to over 16,000 
financial professionals 
weekly. It delivers the latest 
information on Treasury and 
Cash Management, Corporate Finance, Financial 
Accounting and Reporting, Pensions and 
Benefits, Electronic Commerce and Technology, 
Career Leadership and Job Postings. Similar in 
format, Online Headlines Canada and Asia-
Pacific Headlines are targeted e-newsletters that 
allow you to reach an international audience. 

Accounting and  
Financial Reporting 

AFP’s monthly Accounting 
and Financial Reporting 
e-newsletter is an exclusive 
member benefit written for 
finance executives. Readers 
stay abreast of key issues and 
potential changes in the accounting sector. Topics 
include SEC’s recent compensation proposal, 
FASB’s pension accounting project, SEC changes 
and more. Advertise in this accounting update 
and reach key finance and treasury executives.

Careers in Finance

Careers in Finance is AFP’s 
monthly newsletter, delivering 
timely and reliable tips for 
job seekers building a career 
in finance and treasury. Each 
issue includes articles on 
finance-related job searches, 
interviewing techniques, CFO strategies, MBA 
careers and more. Gain exposure to job seekers 
at all levels in finance from CFO to new MBAs. 

Women in Finance 

Quarterly e-newsletter designed 
for women in finance, featuring 
interviews with senior-level 
corporate practitioners and 
bankers, research results and 
career advice.

Payments

AFP’s monthly  
e-newsletter, Payments, 
delivers news and analysis 
of the evolving world of 
electronic payments. As the 
United States and the global 
economy migrate from 
paper-based to electronic payment methods, 
thousands of financial professionals rely on 
this newsletter to stay on top of emerging 
payments trends. Increase your company’s 
visibility and generate interest in your 
solution—reach out to influencers and decision 
makers seeking new payments technology. 

Risk!

The Risk! monthly e-newsletter 
is written for our senior-
executive members, and 
focuses entirely on issues 
relating to the fast-growing 
risk management area. With 
articles highlighting a host 
of risk topics—from operational to credit risk, 
foreign exchange to interest rate risk—as well 
as news briefings and profiles of key players in 
risk management, this newsletter keeps readers 
on top of this hot issue. 

Asia-Pacific Forum 

AsiaPacificForum.com 
is an interactive, online 
discussion forum for senior-
level finance and treasury 
professionals actively 
doing business within 
the Asia-Pacific market. A great opportunity 
for organizations with significant experience 
with Asia-Pacific to be part of this exclusive 
web-based community. Includes a bi-weekly 
electronic newsletter, Asia-Pacific Headlines.

Accounting and
Financial Reporting
For Finance and Treasury Executives June 2008

Inside this issue:

International

Commentary: Managing Complexity
I recently had a discussion with a Web designer on the topic of 
simplicity and was impressed by his focused attention to this aspect 
of his work. His point on simplicity was essentially this: It is easy to 
recognize, difficult to realize, and harder to maintain over time. 

In light of the recent Bear Stearns collapse and subprime mort-
gage meltdown, it seems that the business world would do well 
with a bit of simplification. This latest bubble in the real estate and 
financial markets would seem to echo the technology bubble of the 
late ‘90s, where fascination with “what can be done” usurped the 
logic for what “should be done” on behalf of the investing public. 
The ignorance of business fundamentals and the simple details of 
good lending practices will continue to bear rotten fruit throughout 
the balance of 2008. 

When overly-complex opportunities are exercised for profit-
taking, we see a fundamental break between this strategy and basic 
business economics. Period-over-period forecasts for performance 
result in increasingly risky activities, and ultimately come crashing 
down around us. 

As these terrible stories unfold, we are only surprised by the intri-
cacies, less often at the absence of business logic…. 

Full story on http://www.afponline.org/mbr/res/mbr_news/

ns_20080505_account.html  

FASB Proposes Amendments to 
Inventory Accounting
The Financial Accounting Standards Board (FASB) May 1 issued 
a proposed staff position that would require entities to measure 
inventories included in trading activities at fair value with changes 
in fair value recognized in earnings. The proposed guidance 
would amend Accounting Research Bulletin No. 43, Restatement 
and Revisions of Accounting Research Bulletins, which defines 
inventory as the aggregate of those items of tangible personal 
property that are held for sale in the normal course of business, 
are in the process of production for such sale, or are to be cur-

rently consumed in the production of goods or services to be 
available for sale. 

FASB said the proposed staff position is intended to correct an 
inconsistency in accounting for inventory between the AICPA Au-
dit and Accounting Guides, Brokers and Dealers in Securities and 
Investment Companies, and the accounting for inventory in ARB 
43, chapter 4 (statement 9 and paragraph 16), Inventory Pricing. 

“The Board believes that fair value is the most relevant measure-
ment attribute for inventories included in an entity’s trading activi-
ties,” FASB said. “For those inventories, fair value is more repre-
sentative of both the current financial position and the expected 
future cash flows than the lower of cost or market value.” 

The proposed staff position does not change the accounting for 
non-trading inventories such as those held for production, retail, 
wholesale, or distribution, it said. The proposed staff position 
would be effective for financial statements issued for fiscal years 
beginning after Nov. 15, 2008, and interim periods within those 
years. A public comment period is open until June 16. 

The proposed FSP is available online at: http://www.fasb.org/
fasb_staff_positions/prop_fsp_arb43-a.pdf.  
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Risk!
June 2008

In the June Risk!

This month’s issue runs the gamut from ERM and training and educa-

tion to business continuity plans. Bryan Gibb spoke with risk guru Susan 

Mangiero about professional development in the area of risk management. 

In Risk Essentials, Wolfgang Koester looks at how treasurers can prepare 

to make a solid business case for improving FX exposure management 

processes. Guest columnist Mark Beasley explores the board of director 

oversight of risk management in Risk Perspective. Finally, members weigh 

in on their business continuity plans in Member Commentary.

AFP staged its first annual Corporate Risk Forum at Lake Las Vegas 
last February and hundreds of risk managers and others interested 
in the subject gathered to share best practices, and explore “the 
upside of risk.” A month later, as a post-seminar to our Payments 
Forum in Phoenix, Arizona, AFP Education and Training presented 
Dr. Susan Mangiero in our Financial Risk: Identification, Measure-
ment and Management Techniques Seminar. 

I caught up with Susan recently and we discussed the professional development benefits 
for treasurers who develop a deeper understanding of risk management. She believes that 
these skills should be part of any treasury professional’s toolbox. Susan has many stories about 
organizations that took risk for granted and paid a huge price for poor practices. Author Mark 
Twain once said, “There are two times in a man’s life when he should not speculate: when he 
can’t afford it and when he can.” Mangiero concurs. “We’re all risk managers now.”

As Mangiero correctly points out, “Treasury professionals make decisions that impact 
everyone in the company, forcing the need to clearly communicate short-term and long-
term effects.” She should know—with over 20 years of experience in global treasury, 
trading, asset-liability management, portfolio management, risk control and valuation, 
Mangiero has a firsthand understanding of how various pieces of the financial manage-
ment puzzle fit together. Mangiero is a longstanding AFP instructor, creator of a popular 
course on risk management, author of Risk Management for Pensions, Endowments and 
Foundations, and a frequent contributor to AFP Exchange. In addition, she is an Accredited 

AFP Education and Training Instructor Spotlight: 
Dr. Susan Mangiero
Bryan Gibb 

Continued on page 3

Last month, I discussed a few tips to help 
treasurers identify and address the obstacles that 
stand between foreign exchange exposure man-
agement policies and practices “good enough” 
to get by and those that are “good enough” to 
survive the test of real world market volatil-
ity. This month, we will look at how treasurers 
can prepare to make a solid business case for 
improving FX exposure management processes 
in way that tackles the status quo head on by 
demonstrating economic, compliance and busi-
ness process improvements with a clear ROI to 
the organization.

Start with the fundamentals
The rationale for a best practice-based ap-

proach for managing foreign exchange ex-
posures is a straightforward one. However, it 
can be tricky to model the financial benefits 
of improving processes based on a traditional 
NPV-based business case. The key to success is 
simplicity: focus on the key outcomes an orga-
nization should expect.

Your business case for improving FX expo-
sure management processes should focus on the 
following fundamentals:

1. Improved earnings predictability
2. Lower transaction costs
3. Lower cost of compliance
4. Improved operational efficiency and 
 effectiveness
5. Improved business continuity

Continued on page 2

Making the 
Case for Change
Protecting corporate 
value from FX risk
Wolfgang Koester, FiREapps 

Risk Essentials

Education and Training

Utilize banners, skyscrapers, text messages, advertisements and  
co-branded content to increase visibility for your products and services.

Careers In
Finance
The latest news on career trends for financial professionals July/August 2009

What Can You Earn?  And Where?
The executive level of the finance profession isn’t getting raises like it used to, according to AFP’s latest survey. 

Nevertheless, financial professionals are holding their own in North America. Elsewhere, finance job candidates 

in the UK are able to be choosy, with employers trying various means to attract and retain top talent.  Meanwhile, 

recruiters find that finance people like their jobs, their bosses and colleagues. 

CFOs, treasurers and their staff continued to earn larger raises 

than other white-collar workers during 2008. However, the 

people who manage finance at major organizations in North 

America were not exempt from the effects of the current recession 

as their salary increases were smaller than in recent years 

(www.afponline.org/compsurvey).

Average annual salaries for financial professionals increased 

by 3.4 percent in 2008, more than 13 percent higher than the 

national average but less than the 4.5 percent increase reported for 

2007. Bonuses averaged 15 percent of base salaries, matching the 

prior year.

The survey asked senior level financial professionals to provide 

compensation information for their entire treasury/finance staff 

and asked core level financial professionals to provide it for them-

selves for the period Jan. 1, 2008 to Jan. 1, 2009.

Whereas executives had earned the highest percentage increases 

in base salary in the prior year, middle management outpaced 

them for the 2009 survey period. The executive level (CFO, Vice 

President of Finance, Treasurer, Controller/Comptroller, and Direc-

tor of Treasury/Finance) earned 3.5% salary increases compared to 

3.7 percent for middle management (Assistant Treasurer through 

Assistant Cash Manager). 

AFP—Your Daily Resource

A full 85 percent of organizations reported increased job respon-

sibility as the number one factor influencing an employee’s job ad-

vancement, up from 83 percent in the prior year. As in prior years, 

advanced degrees, such as an MBA, and professional certifications, 

such as the Certified Treasury Professional (CTP), correlated to 

increased salaries.  

Results of AFP’s 2009 Compensation Report
Despite crisis, finance pros see pay raises

AFP’s 2009 Compensation Report Multimedia
 


